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GIRLS DO GOOD: REAL-LIFE SUPERHEROES REDEFINING WHAT IT MEANS TO BE A ‘GOOD GIRL’
NEW CHILDREN’S BOOK uses beautiful illustrations, tech and powerful 
stories of remarkable real-life girls to inspire young readers to bust 
stereotypes and transform the world

Why this book matters:

• Features 11 inspiring young girls 
who are changing the world – from 
Afghanistan and the USA to Columbia and 
Indonesia – and shares their remarkable 
stories in a fun, light-hearted and 
accessible way, with beautiful illustrations

 

• The book celebrates girls’ 
achievements and motivates readers 
to follow in their footsteps – these 
include masterminding a life-changing 
invention at 8 years old, a pair of girls 
campaigning to reduce plastic waste in 
Indonesia, and a young girl escaping a 
forced marriage to continue her education.

 

• Uses Educational Technology (EdTech) 

• Uses Educational Technology 
(EdTech) – Augmented Reality and 

bridge between technology and print.

• Brilliant resource to help parents talk 
to their children about issues such 
as transgender rights, global warming, 
autism and child marriage.

• Foreword by Nobel Peace Prize 
Winner Leyma Gbowee and CEO of 
Huda Beauty Huda Kattan  

• Uses both Augmented Reality (AR) 
and traditional colouring pages – 
meaning the book stands strong on its 
own but also works as an online activity. 

Girls Do Good tells eleven stories of young women and girls changing the world. This powerful new book motivates 

ways of treating people – no matter what faith, skin-colour, nationality or gender they are. It helps foster key values of 

colouring in sheets are included to aid young readers in learning about the lives of inspirational girls like them.

Built for a digital age but also able to stand strong on its own – the book uses the EdTech movement and Augmented 
Reality to encourage sensory learning and bridge the gap between technology and print. Through downloading the “Girls 
Do Good” app readers can explore the book with their devices, “collecting tools” and playing games along the way. The 

THE POWER OF FEMALE STORIES
Girls Do Good opens up a safe space for young readers 
to learn and talk about modern issues across world. 
Through learning about some of the amazing things global 
changemakers are doing, young readers are encourages to 
think about their own lives and their version of good. 

• Malati and Isabel the Environmentalists (17 and 15) – 
Malati and Isabel were sad that animals on their island 
in Indonesia were harmed by plastic bags. They started 
picking up hundreds of bags every week.

 Laura the Sailor (23) – Laura sailed solo around the world 
on a two-year trip. She journaled about the penguins, seals, 
birds, whales and dolphins she saw along the way.

• Ashleigh the Singer (19) – Ashleigh has autism which can 
make it hard to make new friends – but through her music she 
has found a way to connect with others. 

• April the Activist (19) – April was born a boy and now 

understand – but April works to remind others that it’s ok to 
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‘All around the world, girls are identifying things that they 
want to change. The stories in Girls Do Good are just a 
snapshot of the creativity and problem-solving abilities of 
girls.’ - Leymah Gbowee, Noble Peace Prize Winner and 
Founder of Gbowee Peace Foundation Africa 

‘Owning and accepting that you are special before 
anyone else does can not only empower you, but others, 
too! You can change the world, like all of the other 
little girls in this book.’ - Huda Kattan, Beauty blogger, 
entrepreneur & CEO of Huda Beauty

We can turn the lead of the crisis into the gold 
of the future
A practical guide to help leaders turn fear and turmoil into energy 
and drive, to create a fuller, richer, more sustainable organisation

It is in the most stressful moments that leaders are 
most important.  In a crisis, others look to their leader for 
answers, for a calm mind and a strong perspective. They 
want to hear that they’re part of something larger than 
themselves, that you’ve got their back, that we will help 
each other get through the crisis and potentially be the 
stronger for it.  

The Coronavirus pandemic has heralded a new era of 
uncertainty in health, relationships, society and business.  
Ambiguity is the new normal and this requires a new 
standard of leadership. 

In her new book, Inspiring Leadership for Uncertain Times, 
Karlin Sloan, a global leadership and development CEO, 
executive advisor and keynote speaker, advocates that 
leaders that can move beyond fear and who have the 
ability to look at the big societal picture are the ones who 
will come out of our current global crisis in a positive 
place.

Sloan examines fear-based behaviours and 
demonstrates how it shuts down our best thinking.  She 
shows you how to break through the fear to survive the 
long-haul and create a fuller, richer, more sustainable 
working atmosphere.  

Packed with tips, techniques and real-life case studies, 
readers will learn:

	 How to build confidence and capability during times 
of fear and stress

	 How to reduce fear-based behaviours, inspire 
performance and align an organisation around a 
larger purpose

	 Why businesses must shift gear to a greater social 
responsibility and contribute to a more just, peaceful 
and sustainable world
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Written for the Covid-19 pandemic to help 
leaders adapt to rapid and uncontrollable 
change 

Natural and man-made disasters are affecting 
millions of people, the world population is 
set to explode from 7 billion now to 9 billion 
in 2050, we are consuming resources at six 
times the rate we can regenerate, climate 
change is hurting towards us with unthinkable 
consequences and people are fearful of the 
future…. how should our leaders navigate this?

Inspiring leaders who can navigate this 
new normal, turn turmoil and chaos into 
opportunity and help change the world for 
the better, have never been more important

Written by award-winning coach and author, 
Karlin Sloan, who has helped some of the 
world’s top CEOs develop their own personal 
drive and presence to inspire meaningful 
change

Exclusive articles and interviews available:

Karlin Sloan is a sought-after international speaker and is available for 
expert comment, interview and by-lined articles on leadership and 
resilience, including:

Getting rid of fear-based behaviours 
in you and your organisation

Leadership responses to the Covid 
crisis – the good, the bad and the 
ugly

5 top tips to become an inspiring 
leader

How normalising change is the key to 
success

Aspiring CEO? 10 things you need to 
know now

Resilient leadership: navigating the 
pressures at work

For further information, a review copy, a guest article or an interview with the author, 
please contact:

Rhian Pearson    rhian@thebookpublicist.co.uk 
Matt Davidson     matt@thebookpublicist.co.uk       01497 288018

Inspiring Leadership for Uncertain Times is out now, priced at £21.75

About the Author

Karlin Sloan is an author, speaker 
and leadership consultant who 
believes that businesses have 
a responsibility not just to make 
their organisations better, but 
to contribute to the world in a 
positive way. As the founder and 
CEO of Sloan Group International, 
Karlin provides leadership and 
management development 
coaching, training and executive 
coaching to clients in the US, 
Europe, South America, Asia, 
Australia and New Zealand. 
She has helped organisations 
develop clearer, more effective 
communication, enhanced 
teamwork and powerful 
leadership in times of growth, 
challenge and change. 


